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Main topics

Recruitment 
Fight against the enemy’s monopoly
Glorification of military service, physicians and labour
Use of irony against the enemy
Army support
Economy of food and resources, charity



Main narratives

Moral duty
Fear
Superiority of some soldiers over others
Creation of new myths and national heroes
Even small individual contributions matter
Responsibility towards the dead 





































Differences

Neoromanticism in Britain (Arts and Crafts Movement),
France and the US
Critical avant-garde posters in France
Biting satire in Austria-Hungary, Germany and Russia
Folk motives in Russia 
Realism during the last years of war in Austria-Hungary
and Germany
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“Lubok” satire: Kazimir Malevich, Vladimir
Mayakovsky, Abram Arkhipov, Konstantin Korovin
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Forgotten and revived

Official VS “unofficial” artists 
Women and war
Rethinking of colonial past
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Modern commemoration

Shift from the responsibility towards the dead to the
responibility towards the future generation
Transition from heroic narrative to victimhood
Problem of the curator’s view and power discourses







Thank you for your attention!


